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GeoTangoSilverey®

Thefirst commercial software tool for constructing 3D models fron
single satellite imagery
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GeoTang®martDigitiZer

The industry first commercial tool for semi-automated extraction of linear
features from images.

Licensed to ERDAS and PCI etc leading image processing software
systems.
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Geospatial industry consolidation

I Google: Where 2, Keyhole, 2004

I Microsoft: GeoTangp2005;Vexce] 2006;Multimap2007

| Pitney Bowes: MaplInfo, 2006

I Trimble: INPHO, 2006;Geo5 > HAnT1TT X&

I LeicaGeosystemsERMappernONIC , Acquis Navtel 2007
I TomTom TeleAltas 2008
I Nokia:NavTeq 2008

All major ICT playeese in the game !



Hype: Location ?

Social Networking ?
E-commerce?
Search ?
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A Concentration of human activities continue grow

A 72% of survey participants prefer to stay within a
20-minute drive of their homes to reach a business

A ~1/3 of search queries are local intent



like keyword, location is basically anlexto
Information and data organization




from organizing spatial informatiom organizing
iInformation spatially




moving from /3 to W4

W4: what, where, when and who



Understanding the Market (Users)




Internet Search with Local Intent

63 percent of U.S. Internet users performed a local search online in
July 06, a 43% increase versus

Commonly Searched Local Keywords: Sep 0605




What are Mobile Users Looking For?

Important Functions Consumers Want to Have on Most
Frequently-Used Mobile Devices

Take picture (n=244)

Receive location-specific information (n=116)
Watch live TV (n=229)

Browse the Internet (n=290)

Voice communication (n=352)

Listen to music (n=310)

Listen to satellite radio (n=252)
E-mailing (n=301)

Remotely control home system (n=273)
Record memo and voice (n=313)
Remotely monitor house (n=280)
Shoot short video (n=202)

Address book (n=281)

Instantly sharing content through Internet (n=299)

Source: Mobile Enfertainment Plafforms and Services, a survey of 2,112 Internet users
@ 2005 Parks Associates

Microsoft®
Virtual Earth”




Location Industry in 2012

A Come a long way but finally gets to the
mainstream (from B2G to B2B and B2C)

A GIS/Mapping software industry: 3:8B
A Navigation/PND/LBS: 9B
A Online mapping and local search: ~ 12B

A Driven by disruptive technologies, business models
and user demographics and behaviors



Evolution of oAine mapping and local search




Results-Set Map
Looking for an apartment

Small Hotels in San = LOCatIOn and InfOrmatIOn

Francisco

Users decides to drill into to
B

O




