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GeoTango GlobeViewÊ - 3D Digital Earth



North Korea Yongbyonnuclear facility 3D models
using single Quickbirdsatellite image (0.6m)

Thefirst commercial software tool for constructing 3D models from 
single satellite imagery 

GeoTangoSilverEye®



GeoTangoSmartDigitizerÊ
The industry first commercial tool for semi-automated extraction of linear 

features from images.

Licensed to ERDAS and PCI etc leading image processing software 
systems.  

SmartDigitizer



Geospatial industry consolidation

ïGoogle: Where 2, Keyhole, 2004

ïMicrosoft: GeoTango, 2005; Vexcel, 2006; Multimap2007

ïPitney Bowes: MapInfo, 2006

ïTrimble: INPHO, 2006; Geo-о5Σ нллтΤ ΧΦ

ïLeicaGeosystems: ERMapper, IONIC , Acquis, Navtel, 2007

ïTomTom: TeleAltas, 2008

ïNokia: NavTeq, 2008

All major ICT playersare in the game !



Hype: Location ?

Social Networking ?

E-commerce?

Search ?
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ÅConcentration of human activities continue grow

Å72% of survey participants prefer to stay within a 
20-minute drive of their homes to reach a business

Å~1/3 of search queries are local intent



like keyword, location is basically an index to 
information and data organization



from organizing spatial information to organizing 
information spatially 



moving from W3 to W4

W4: what, where, when and who



Understanding the Market (Users)



Internet Search with Local Intent
63 percent of U.S. Internet users performed a local search online in 

July 06, a 43% increase versus July 05.

Commonly Searched Local Keywords: Sep ó05

Source: comScore local keyword search report, qSearch
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What are Mobile Users Looking For?



Location Industry in 2012

ÅCome a long way but finally gets to the 
mainstream (from B2G to B2B and B2C)

ÅGIS/Mapping software industry:  ~ 3.8B

ÅNavigation/PND/LBS:  ~ 9B

ÅOn-line mapping and local search:  ~ 12B 

ÅDriven by disruptive technologies, business models 
and user demographics and behaviors 



Evolution of on-line mapping and local search



Results-Set Map

Small Hotels in San 

Francisco

Users decides to drill into to 

B

http://maps.msn.comLooking for an apartment
- Location and information


